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Brand
Microsoft

GE
Coca-Cola
China Mobile
Marlboro
Wal-Mart
Google

1BM

Citibank
Toyota
McDonald's
Bank of America
Home Depot
Nokia

Intel
Vodafone
BMW

Disney

UPS

Cisco

HP

TIM

NTT DoCoMo
Louis Vuitton
American Express
Dell

Gillette
Mercedes

Apple

Tesco

Telefénica Moviles
Verizon Wireless
Honda

Yahoo!

| Oracle

HSBC

Microsoft Corp.

GE

The Coca-Cola Company

China Mobile (Hong Kong) Limited
Altria Group, Inc.

Wal-Mart Stores, Inc.

Google Inc.

International Business Machines Corp,

Citigroup Inc.

Toyota Motor Corporation
McDonald's Corporation
Bank of America Corporation
The Home Depot (R)

Nokia Corporation

Intel Corporation

Vodafone Group Plc

BMW Group

The Walt Disney Company

United Parcel Service of America, Inc.

Cisco Systems, Inc.
Hewlett-Packard Company
Telecom Italia Mobile SpA
NTT DoCoMo, Inc.

LVMH Moét Hennessy Louis Vuitton SA
American Express Company
Dell Inc.

Proctor & Gamble
DaimlerChrysler AG

Apple Computer, Inc.

Tesco PLC

Telefénica, S.A.

Verizon Communications Inc.
Honda Motor Co., Ltd.
Yahoo! Inc.

Oracle

HSBC Holdings plc

Source: Millward Brown Optimor (with data from Euromonitor International and Bloomberg)

Value (Sm)
62,039
55,834
41,406
39,168

138,510

37,567
37,445
36,084
31,028
30,201
28,985
28,155
27,312
26,538
25,156
24,072
23,820
22,232
21,829
20,922
19,732
19,551
19,518
19,479
18,780
18,303
17,832
17,801
15,976
15,532
15,188
14,908
14,394
14,101
13,913
13,889
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BRANDZ

BRANDZ RANKING
# Brand

Google

GE (General Electric)

1

2

3 Microsoft

4 Coca Cola (*)
5 China Mobile
6 Marlboro

7 Wal-Mart

8 Citi

9 IBM

10 Toyota

11 McDonald's

12 Nokia

13 Bank of America
14 BMW

15 HP

16 Apple

17 UPS

18 Wells Fargo

19 American Express

20 Louis Vuitton
21 Disney

22 Vodafone

23 NTT DoCoMo
24 Cisco

25 Intel

26 Home Depot
27 SAP

28 Gillette

29 Mercedes

30 Oracle

31 HSBC

32 Tesco

33 ICBC

34 Verizon Wireless
35 Starbucks
36 Honda

Brand Value (Sm)

66,434
61,880
54,951
44,134
41,214
39,166
36,880
33,706
33,572
33,427
33,138
31,670
28,767
25,751
24,987
24,728
24,580
24,284
23,113
22,686
22,572
21,107
19,450
18,812
18,707
18,335
18,103
17,954
17,813
17,809
17,457
16,649
16,460
16,261
16,057
15,465

Brand Value Change (%)

77%
11%
-11%
7%
5%
2%
-2%
9%
-7%
11%
14%
19%
2%
8%
27%
55%
13%
N.A.
23%
16%
2%
-12%
0%
-10%
-26%
-33%
N.A.
1%
0%
28%
26%
7%
N.A.
9%
45%
7%

“Source: Millward Brown Optimor (including data from BRANDZ', Datamonttor, and Bloomberg)
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BRAND* BRAND VALUE SM
; Google 86,057
- GE (General Electric) "7f379 _
Microsoft 70,887
| Coca-Cola (1) ~ 58,208
| China Mobile 57,225
IBM 55,335
" Apple 55,206
McDonald's 49,499
Noka 43975
" Marlboro 37,324
| Vodafone 36,962
" Toyota 35,134
" Wal-Mart 34,547
' Bank of America 33,092
o 30,318
B 29278
- BMW 28015
ICBC 28,004
'~ Louis Vuitton -25,739
American Express 24,816
! Wells Fargo 24,739
Cisco 24,101
* Disney 23,705
S 23,610
' Tesco 23,208
" Oracle 22,904
Intel 22,027
| Porsche 21,718
| SAP 21,669
| Gillette 21,523
China Construction Bank | 19,603
Bank of China 19,418
' Verizon Wireless 19,202
" Royal Bank of Canada R 18,995
| HSBC 18,479
| Mercedes 18,044

BRAND VALUE CHANGE

30%

15%

29%
17%
39%
65%
123%
49%
39%
-5%
75%
5%
-6%
15%
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BRANDZ™ Top 100 Most Valuable Global Brands 2014
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Source:

Brand contribution measuces the influence of bran

Tencenfﬁiﬂ
@SEEE

@

IcBC @ REIEHIT

@
SAP4

vudalene

Walmart >
‘Planep

Bai'é.}'ﬁlg

Valuations inciude data from BrandZ™, Kaatar Retait and 8loombarg.

Category

Technolagy

Technology

Technology

Technology

Fast Food

Soft Drinks

Credit Card

Telecoms

Tobacco

Retalt

Telecoms

Conglomerate

Reglonal Banks

Technology

Telecoms

Logistics

Reglonal Banks

Credlit Card

Technology

Telecoms

Technology

Retall

Entertainment

Credit Card

Technology

Brand value
2014 M

158,843
147,880
107,541
90,185
85,706
80,683
79197
77,883
67,341
64,255
63,460
56,685
54,262
53,615
49,899
47,738
42,101
39,497
36,390
36,277
35,740
35,325
34,538
34,436

29,768

d alane on earnings, on a scalaof 1ta 5.5 highest.

Brand
contribution

3

a

Brand value %
change 2014 vs 2013

40%

-20%

-4%

29%

-5%

3%

1%

3% -

-3%
1%
209‘6
2%
14%
97%
-10%
12%
2%
42%
6%
-9%

68%

46%

46%

Rank
change

1

-1

10

-4
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BRANDZ"™ Top 100 Most Valuable Global Brands 2014

26
27
28
29
30
X1
32
33
34
35
36

‘37
38
39
40
41

2
43
44
45
46
47
48
49

S0

Brand

=

TOYOTA

HSBC >

s o
Y.

@ Starbucks

c China Construction Bank
npmune

LOREAL
ZARA
5}

?r;‘?'.x

&

netdl -
HERMES .
fracis

D

MecedesBear

SR

. CommonwealthBark 0

ORACLE"
W\ movistar
D
ExgonMobil

W

Category

Cars

Telecoms
Global Banks
Technology
Luxury

Fast Food

Cars

Regional Banks
Apparel

Beer

Personal Care
Apparei
Reglonal Banks
Baby Care
Retall

Luxury

Cars

Fast Food
Reglonal Banks
Technology
Telecoms
Reglonal Banks
Oll & Gas
Technology

Retall

The Brand Value of Coca-Cola Includes Lights, Diets and Zoro

The Brand Value of Budwelser includes Bud Light

Brand value
2014 $M

29,598

28,756

27,051

25,892

25,873

25,779

25,730

25,008

24,579

24,414

23,356

23,140

22,620

22,598

22,165

21,844

21,535

21,020

21,001

20,913

20,809

19,950

19,745

19,469

19,367

Brand
contribution

3

2

Brand value % Rank
change 2014 vs 2013 change
21% -3
20% o
13% -3
21% 1
14% -1
44% 13
7% -8
=1% -
85% 22
20% -1
30% 6
15% -2
13% 0
10% -7
20% 1
14% -1
20% 1
26% 8
18% 4
4% -9
56% 20
12% A
3% -9
19% 5
61% 24

& MillwardBrown
Qpngecs
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BRANDZ" Top 100 Most Valuable Global Brands 2014

51
52
53
54
55
56
57
s8
59
60
61
62
63
64
65
66
57
68
69
70
71
72
73
74

75

Source: Valuations include data from BrandZ™, Kantar Refail and Bloomberg.

Brand

Gillette

@

of LR ok R AT

accen%ur ()
citi
FedEx.
SIEMENS
GUCCI
ebay

M

-

eTE
[Ebank.
TESCO

M S

2

@ ¥ B 4L 47

BANE OF CHINA

YAHOO!

HONOA,

L

etfranfe.
CISCO.

i A St o 1]
b5 o fap A |

bp

19

@ SUERBANK

Yy

Category
Reglonal Banks
Personal Care
Oil & Gas
Reglonal Banks
Technology
Personal Care
Global Banks
Logistics
Technology
Luxury

Retall
Telecoms
Apparel
Telecoms
Reglonal Banks
Retall

;Il & Gas
Reglonal Banks
Technology
Cars
Technology
Technology
Loglstics

Oil & Gas

Regional Banks

Brand value
2014 $™M

19,072

19,025

19,005

18,235

18,105

17,668

17.341

17,002

16,800

16,131

15,587

15,580

15,557

15,367

14,926

14,842

14,269

14,1777

14,174

14,085

13,837

13,710

13.687

12,871

12,637

Brand contribution measures the influance of brand alone on sarnings, on a scale of 1to 5, 5 highest.

Brand
contribution

3

a

Brand value %
change 2014 vs 2013

15%

7%

8%

-9%

10%

2%

30%

24%

36%

27%

-12%

13%

22%

61%

9%

-9%

9%

44%

14%

New

16%

$3%

12%

0%

Rank
change

1

-7

-4

New

25
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76

77

78

79

80

81

82

83

84

85

86

87

88

a9

90

91

2

94

95

96

97

o8

9

Brand

g _PetroChina

PEYE
PING AN

Linked[[}}
JPMorgan
etz

BBl AL
China LZs

woolworths @

s el s et

<>
Wi festpac

& Satander

b Y o3
RedBull”

1757 MTH
Bank of America <>

docomo
PRADA
P PayPal
ING 2

& UBS

0o M
=)

The Brand Value of Pepsi includes Diets
The Brand Value of Red Bull includes sugar-free and Cola

Category

Qil & Gas

Insurance

Technology

Global Banks

Telecoms

Insurance

Retall

Fast Food

Cars

Reglonal Banks

Technology

Reglonal’ Banks‘

Soft Drinks
R_eglonal Banks
Cars

Global Banks .
Soft Diinks
Telecoms
Reglonal Banks
Telecoms
Luxury
Paymeats
Global Banks
Global Banks

Retal!

Brand value
2014 $™M

12,413
12,409
12,407
12,356
12,175
12,026
11,953
1,910
1,812
1,743
1,667
1,663
1,476
1,351
1104
1,060
10,873
10,221
10,149
10,041
9,985
9,833
9,771
9,683

9,584

Brand
contribution

1

2

Brand value % Rank
change 2014 vs 2013 change
7% -t
18% 7
New New
28% 14
14% 2
2% 24
8% -2
20% 8
56% New
17% 3
-15% -25
8% -6
-5% -3
9% -4
9% -4
20% L)
3% -9
-% -14
New New
0% -5
6% -1
New New
29% New
30% New
8% -1

& MillwardBrown
Qptinar
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BRANDZ" TOP 100 MOST
VALUABLE GLOBAL BRANDS 2015

Brand Cat Brand Value Brand Brand Value % Rank
b ategory 2015$M Contribution change 2015vs 2014  change
1 ‘ Technology 246,992 4 . 67% 1

GO' 8[@ Technology 173,652
. . ey e ; ._\. 'J:Q" o IR R WA S ’ i R , - e
BE Microsoft e

16
VG T ek A e

amazon.com
A ) .

Py R

Icec @ ZUIBAT

PN T A

Source; Millward Brown (including data from BrandZ, Kantar Retail and Blgomberg) Coca-Cola includes Lights, Diets and Zero
Brand Conlribution maasures the influence of brand alone on firiancial value, on a scale of 1to 5, 5 highest
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BRANDZ™ TOP 100 MOST
VALUABLE GLOBAL BRANDS 2015

Brand Vaiue Brand Brand Value % Rank
2015 $M

< L

13 HSBC & Global Banks 24,029 3 -A1% 7

ParsonalCare.

41 'g China Construction Bank Reglonal Banks 22,065 2 -12% -8

2]

ExgonMobi

Cl
R

Source:; Miliward Brown (Including data fror BrandZ, Kantar Retail znd Bloomiberg) Budweiser includes Bud Light
Brand Contribution measures the influence of brand alane on financial value, on a scale of 1to 5, 5 highest
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BRANDZ" TOP 100 MOST
VALUABLE GLOBAL BRANDS 2015

Brand Value Brand Brand Value % change Rank
2015 $M  Contribution

2015 vs 2014 change

17,365

Retail 17,025 3 -12% -14

Source: Millward Brown (including data frorm BrandZ, Kantar Retail and Bloomberg)
Brand Contribution measures the infiuence of brand alone on financial value, ort 3 scale of 110 5, 5 highest
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BRANDZ" TOP 100 MOST
VALUABLE GLOBAL BRANDS 2015

Brand Value Brand Brand Value % change Rank
Category Contribution 2015 vs 2014 change
PEE G e h G g5

| JP Mo

rgan

i

: s : : I = Ve
81 # Oll & Gas 12,938 1 1% -7

83 @ Fast Food 12,649 4 6% 0

&7 Woolworths (@ Retall 11,818 4 1% -5

HPayments

Reglional Banks 11,661 3 0% 2

:.“:;{_H]l'

ING dlobal Banks 11,560 3 18% 7

nkof America %7 11,335 2 12% 1

FHen

NA TELECOM

Source: Millward Brown (iricluding data fror BrandZ, Kantar Retail and Bloornberg) Pepsi includes Diéts
Brand Contribution mieasures the influence of brand alorie on financial value, on a sczle of 11 5, 5 highest Red Bull includes sugar-free and Cola
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